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Impact Communications Ltd is an independent agency, present on the Hungarian 
market since 2009.

Impact attracts results driven, informed individuals who take pride in being part of 
a team that delivers stand out client service underpinned by creativity and mea-
surable results.

Our talented, dynamic and agile team of experienced seniors are all common in 
setting high own standards and devotion to their profession.

With designated specialists across media relations, strategic planning, production, 
social media and event management we will work alongside clients to fulfil the brief 
to budget, with a consistent level of expert service.

W HO WE ARE?



BUS I NESS UNITS
Event management:
In house and outdoor events with participant number up to 400.000

Creative agency:
Planning, concept creation and execution of campaigns

PR agency:
Strategic advisory, PR and PA assignments, talent management prog-
rams, cult and sport related event management

Production:
TV shows, films, advertisements, installations (design and constructi-
on), print materials design and execution

Media buying:
Procurement of online, offline, outdoor and other advertising spaces

Online agency:
Website & application design and implementation, maximising the 
efficiency of social media activities



C OST EFFECTI VE
C A MPAIGNS  DRI VEN
BY  EXCELLEN CE
Cost effective & outstanding campaigns at the same 
time: our clients’ purpose is to reach the target audience 
in the most cost effective way and this is what we are 
eager to accomplish.

Each campaign is accurately planned while keeping our 
eyes on the budget we are committed to support your 
business with the most valuable, cost effective, tailor 
made solutions, always maximising the media value of 
the available budget.



S OCIAL MEDIA SOLUTIONS
We help our clients to make an impact via online platforms, 
with social media tools and to build up a committed commu-
nity around them.

Our main services:
•  Social media assessment and analysis
•  Strategic planning and development for social media
•  Content management
•  Content production for social platforms 
•  Establishing blogger & influencer relations
•  Managing influencer campaigns tailored to the client’s 
	 business needs
•  Community management
•  Social media advertising 
•  Application & website planning and development



W E  A R E  P R O U D  O F  T H E  W O R K  W E  D O
PLEASE REVIEW OUR SOCIAL/BTL REFERENCES



H E W L E T T  P A C K A R D 
E N T E R P R I S E  /  S A F E R 
I N T E R N E T  P R O G R A M

PLANNING AND MANAGING ONLINE & SOCIAL MEDIA ACTIVITIES 



G I R O  D ’ I T A L I A
PR AND CO MMUNI CAT I O N A GENCY RELATED DUTIES

Promoting Giro’d Italia Grande Partezza (Big Start) 2020 by 

executing a road show at 60 different venues/public events 

across the country presenting a VR activity to the public. 

Duties included creative planning, event management, pro-

duction, decoration and social media activities.



W A T E R P O L O
E U R O P E A N 
C H A M P I O N S H I P

PR AND C O MMUNI C AT I O N AGENCY RELATED DUTIES

Event management, production, PR communication planning 

and execution. Content production and management for the 

Waterpolo European Championship official social site.



M E T R O
PR AND CO MMUNI CAT I O N AGENCY RELATED DUTIES

• 	 METRO – Bocuse D’Or:  METRO is the international 
	 sponsor of Bocuse D’Or;  the sponsorship - related 
	 communication activit ies (press events) were ma-
	 naged by the agency

•	 Business Day of the Small Enterprises:  throughout 
	 responsibi l i ty for PR activit ies in connection with the 
	 event (mutual event with KKV TOP100) .

• 	 METRO 25:  celebrating METRO being present on the 
	 Hungarian market for 25 years with a social video 
	 campaign led by the agency. 12 well-known cl ients 
	 of METRO with good reputation were interviewed 
	 and f i lmed from HORECA sector and promoted at 
	 social platforms.



P O D R A V K A , 
V E G E T A  N A T U R 
C A M P A I G N

PR AND CO MMUNI CAT I O N AGENCY RELATED DUTIES

Inf luencer campaign to support launch of Vegeta Na-
tur product-l ine to the Hungarian market uti l is ing the 
power of social media. Gábor Kucsera, Szabina Tápai , 
Edina Kulcsár,  Bence Dezső and Dániel Sass were in-
volved into the campaign due to their impressive 
number of fol lowers and outstanding  performances in 
their own profession.



P O D R A V K A , 
L I N O  L A D A 
C A M P A I G N

PR AN D  COM M UNICA TION AGENCY RELATED DUTIES

Inf luencer campaign to support launch of L ino Lada 
products to the Hungarian market uti l is ing the power 
of social media. Szabina Tápai ,  Edina Kulcsár,  Bence 
Dezső were involved into the campaign due to their 
impressive number of fol lowers and outstanding  per-
formances in their own profession.



N A T I O N A L  B A N K 
O F  H U N G A R Y 

Executing the annual educational campaign of the Hungari-

an National Bank and the Hungarian Stock Exchange. 

All relevant banks, insurance companies and financial insti-

tutions of Hungary participated in the program. 

The agency was responsible for content generation, website 

development, creative design, advertising spot production, 

PR agency duties and event management.

FINANCIAL EDUCATION ONLINE & OFFLINE CAMPAIGN



P E P S I
    PEP SI  – VLO GGERŐ PRÓB A

• 	 PR

•	 Inf luencer campaign

•	 Event in KIOSK

•	 Responsibi l i ty for the entire campaign



P E P S I
PEP S I  – BU LI MI XER

• 	 PR

•	 Inf luencer campaign

•	 Event in KIOSK

•	 Responsibi l i ty for the entire campaign



P E P S I
P EP SI  -  FU NBA LL

• 	 Inf luencer campaign

•	 BTL activit ies (events,  PR promotions)

•	 We orginated the ful l  campaign



L A Y S
LA YS  SMI LE

• 	 Inf luencer campaign

•	 BTL activit ies (events,  PR communications)

•	 Ful l  campaign responsibi l i ty



R I N G I E R
A X E L  S P R I N G E R

PR AN D  COM M UNICA TION AGENCY RELATED DUTIES

Throughout responsibility for organising the below events 

and perform related social media duties: Glamour Women 

Of The Year, Glamour Beauty Festival, Women’s Health Year, 

Glamour Coupon Days



A R E N A  M A L L 
EVENTS,  PR,  STRATEGI C M ARKETING MANAGEMENT

SOCIAL M EDI A ACTI VI TIES

• 	 Pupa Milano influencer campaign celebrating wo-

	 men’s day

•	 Primőr Cosmetics – Xmas promotional campaign 

•	 ARENA Plaza-ARENA MALL rebranding campaign re-

	 lated marketing communication activities – negotia-

	 ting RTL sponsorship

•	 Arena Mall PR & social media duties

•	 Staff events, events-related online and social media 

	 responsibilities



U N I C E F  S O S  C H I L D R E N ’ S 
V I L L A G E S  H U N G A R Y 

The agency designed and built an instal lation in the 
Mall ’s atr ium to provide a place where  shoppers can 
make gift donations (clothes, home items) for chi l-
dren in need in Hungary; donations were collected 
in a log-house. Static cycles were arranged around 
a central tree in the atrium and shoppers were en-
couraged to pedal fast and as they did so the l ights 
switched on up the tree. Closing the event,  Arena 
made a f inancial donation for the benefit of the chi l-
dren l iving in SOS vi l lages: the collected ki lometres 
were converted into HUF and offered as charity . 
Agency arranged a PR event with over 100 invited 
celebrit ies and journalist to promote the campaign 
and generated a successful and very posit ive social 
media campaign.

ARENA MA L L  X MA S  F UN DRAI SI NG

CAMPAIGN  2018





A R E N A  M A L L
N A U G H T Y  O R  N I C E  P L A Y

Inspired by the ‚Naughty or nice play’ ,  our agen-
cy planned and designed an instal lation for ARENA 
MALL’s 2019 Xmas campaign. The hostesses - repre-
sented the bright and the dark side - encouraged 
visitors to make photos in front of the media wall 
according to their own judgment to their last year’s 
behaviour .  Photos could have been uploaded to the 
MALL’s social platform in order to win the attractive 
gifts offered by Primőr Cosmetics – a lucky good gir l 
or a bad boy could take a bottle of perfume drawn 
daily by the MALL .

AREN A  MA L L  – X MA S C AMPAI G N 2019 



P U P A  &  A R E N A  M A L L 
W O M E N ’ S  D A Y

The agency surprised influencers and celebrit ies 
being known for their passion for beauty products 
on behalf of PUPA Milano. The ladies were offered a 
box of make up products along with chocolates and 
flowers to celebrate women and beauty on 8 March 2019. 
Inf luencers involved in the campaign were Zsu-
zsanna Ripl i ,  Bianka Pál ,  Emerencia Bencsik ,  Rebeka 
Markó, Csi l la Megyeri ,  Dia Nyári ,  Szabina Tápai ,  Laura 
Dombai ,  Szi lva, Kata Baumgartner,  Móni Bata, Alexa 
Pal lagi ,  Norina Mészáros, Viktória Viczián, Kr iszt ina 
Nagypál ,  Nik i  Nagy, Orsi Husz and Edina Kulcsár.
As a result of the campaign 50 posts were generated 
by the above celebrit ies praising the products qual-
ity ,  indicating Pupa Milano and Arena Mall  in their In-
sta stories and photos.

S O C IA L  MEDIA  C AMPAI G N



A R E N A  M A L L
V A L E N T I N E ’ S  D A Y

Chalkboards as a popular current method 
of creating personalised messaging in pub-
l ic and retai l  spaces inspired our Valentine’s 
day activity in 2020. Visitors were invited to 
make messages to their loved ones on a day 
that is dedicated to love. Flowers and choc-
olates were handed over to those who took 
and shared their photos on Arena Mall ’s so-
cial platforms.

VALEN TIN E’S  DA Y C A M PAI G N 2020



B O R S O D I
BORSODI  – TA K E YO U R  F RIEND H OM E

• 	 Inf luencer campaign

•	 BTL activit ies (events,  PR communications)

•	 We orginated the ful l  campaign 



W E S T  E N D
NEW -YEA R S  DA Y EVENT

• 	 F lashmob concert by the Virtuosos

•	 Complete event management from idea 

	 to execution

•	 Social media activit ies



E R S T E  B A N K
ERSTE BA NK  A ND VI R TU OSOS C O-OPERATION

• 	 Event management

•	 Creative tasks 

•	 PR and media related tasks 

•	 Online activit ies 

•	 Social media activit ies

•	 Fi lm production

•	 Cl ient events management 



W O M E N  O F 
T H E  Y E A R

SOCIA L  M EDIA  A CTIVITIES

Impact organises the most popular and 

well-known fashion & celebrity event in Hun-

gary since 2015.



B E A U T Y
F E S T I V A L
–  E X P O

F IR ST  B EA UTY  FES TIVA L  OF GLAMOUR MAGAZIN 

• 	 Event management duties

•	 Social media activities



G L A M O U R 
C O U P O N  D A Y S

CON C EPT DEVEL OP M EN T   

IN V OLV E P A RTNERS

PR  AND  CREA TIVE TA SKS 

SOC IAL MEDIA  A CTIVITIES



V Á R K E R T  B A Z Á R
I NTERA CTI VE M USIC  E XHIBIT ION

• 	 F ight of Virtuosos events

•	 International level communication tasks

•	 Social media activit ies



V I R T U O S O S 
EXCLUSIVE AGENCY FOR THE VIRTUOSOS PROJECT

• 	 Event management 

•	 PR and communication duties 

•	 Social media activit ies

•	 Communication agency in relation to the TV Show 

•	 Talent management program

•	 Sponsorship negotiations t i l l  contract



P O L G Á R  J U D I T 
C H E S S  A S S O C I A T I O N

EDUCATION PROGRAM FOR KIDS

• 	 Press release and conference, events to promote the 

	 program via TV and other media

•	 Social media activit ies



G I L D A  M A X
WEBSITE DESIGN AND SOCIAL MEDIA ACTIVITES

• 	 Onl ine activit ies

•	 Social media activit ies

•	 Website development 

•	 Production (videos)



I N T E R N A T I O N A L 
C H I L D R E N ’ S  S A F E T Y 
S E R V I C E

Children’s day in the Urban Park ,  Xmas for chi ld-

ren in need at the Parl iament,  Xmas for everyone.

SOCIAL M AEDIA ACTIVITIES,  FUND RAISING ACTIVITIES,

SPONSORSHIP NEGOTIATIONS



A R C A D I A
F E S T I V A L
PR AND COMMUNI CAT I O N A GENCY RELATED DUTIES

• 	 3.000 participants 

•	 3 days event 

•	 Guests from 80 countries

•	 Huge media coverage

•	 Social media activities



P I N B A L L
M U S E U M
PR AND COMMUNI CAT I O N A GENCY RELATED DUTIES

• 	 Media events  

• 	 Media coverage responsibility

•	 Creative tasks 

•	 Social media activities



M A G Y A R 
F Ü R D Ő S Z Ö V E T S É G

ONLINE AND SOCIAL MEDIA ACTIVITIES

• 	 furdo.hu: website design and development

•	 Google and FB campaign planning and execution

•	 Making a TV and radio commercial spot

•	 Media planning and buying



Csobbanj velünk!
Szívünkhöz közel

FÜRDŐ KERESÉSE

01

05

Biztonság
Fürdővédelmi akcióterv

TOVÁBB

A COVID-19 koronavírus járvány miatt kialakult helyzettel  

kapcsolatban a Magyar Fürdőszövetség összeállított egy  

Fürdővédelmi Akciótervet. Tudjon meg többet a kezdemé- 

nyezésekről szóló sajtóközleményről.

02

05

Térképkereső

Fürdő neve

KERESÉS

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 

euismod tincidunt ut laoreet dolore magna.

FÜRDŐ LOKÁTOR

Régió

Megye

03

05

AKTUALITÁSOK

ÖSSZES

Lorem ipsum dolor 
sit amet

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 

sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat.

Lorem ipsum dolor 
sit amet

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 

sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat.

Lorem ipsum dolor 
sit amet

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 

sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat.

Lorem ipsum dolor 
sit amet

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 

sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat.

04

05

Vezetéknév

E-mail cím

Telefonszám

Keresztnév

KÜLDÉS

Lorem ipsum dolor sit amet, consectetuer 

adipiscing elit, sed diam nonummy nibh euismod

Hírlevél feliratkozás
05

05

copyright © Magyar Fürdőszövetség

FÜRDŐK AKTUALITÁSOK TÉRKÉPKERESŐ BIZTONSÁG

PARTNEREK ADATVÉDELEM IMPRESSZUM KAPCSOLAT HATÁROZATOK

FÜRDŐK AKTUALITÁSOK TÉRKÉPKERESŐ BIZTONSÁG



U N I V E R S I T Y 
O F  P H Y S I C A L 
E D U C A T I O N

ONLINE AND SOCIAL MEDIA ACTIVITIES

Google and FB campaign planning and execution 

to advertise the University ’s education programs.



I N - K A L
ONLINE AND SOCIAL MEDIA ACTIVITIES

• 	 inkalevents.hu and inkalzrt .hu website design

	 and development

•	 Online communication & social media advisory

•	 Commercial spot making



G 2 S H O P
ONLINE AND SOCIAL MEDIA ACTIVITIES

• 	 Inf luencer campaign with Bence Dezső 

	 (560.000 nr of fol lowers)

•	 Guide and manage the shop rebranding from 

	 design to construction



THANK YOU  F OR
YOUR ATTEN TI ON !

Further information:

Vanda Aczel
+36 20 801 71 23

aczel.vanda@impactcommunications.hu

Tibor Szőke
+36 30 555 48 21

szoke@impactcommunications.hu

Bendegúz Szabó
+36 30 626 72 56

szabo.bendeguz@impactcommunications.hu

 https://www.linkedin.com/in/szendeguz/



copyright © Impact Communications Kft.

The proposal detailed above, including all creative elements are the 
intellectual property of Impact Communications Ltd.  Putting the plan 
into action is only permissible in co-operation and/or with the primer 

approval of the Agency! 

The listed/detailed concepts and its elements require further reconcili-
ation and finalizing in light of to the chosen concept/venue.

 Ideas and concepts included in the proposal can be varied with the 
involvement of the Agency. 

ALL RIGHTS RESERVED.


